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Trasformazione digitale

Con digital transformation si indica un insieme di cambiamenti
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Digital transformation

Il processo di digital transformation è abilitato dallo sviluppo di 
nuove tecnologie, ma non si limita alla loro adozione. Esso 
integra e coinvolge tutto l'ecosistema toccato dal processo, 
incentivando la trasparenza, la condivisione e l'inclusione di tutti 
i partecipanti. 

(Wikipedia)
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Digital Humanities e Musei
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Intelligenza Artificiale e Musei

https://www.youtube.com/watch?v=m9jT6nStyCQ
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Conoscenza, strategia e tecnologie
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Il sistema digitale del museo

http://www.metmuseum.org/blogs/digital-underground/2015/next-steps-
digital-revolution
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Strategia digitale

Through the development of a holistic digital proposition there is an 

opportunity to use the digital to deliver Tate’s mission to promote

public understanding and enjoyment of British, modern and 

contemporary art. 

To achieve this, digital will need to become a dimension of everything

that Tate does.

Tate Digital Strategy 2013–15: Digital as a Dimension of Everything

John Stack

http://www.tate.org.uk/research/publications/tate-papers/19/tate-digital-strategy-2013-15-digital-

as-a-dimension-of-everything
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Competenze digitali

■ Osservatorio delle competenze digitali 2017 di AGID 

■ http://www.agid.gov.it/sites/default/files/osservatorio_compet
enze_digitali_2017.pdf

■ Dizionario dei profili di competenza per le professioni ICT 2016

■ http://open.gov.it/wpcontent/uploads/2017/03/linee-guida-
competenze-digitali-ict.pdf
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Competenze digitali

Mu.SA – Museum Sector Alliance

Cultural ICT 
Consultant

Digital Cultural Asset
Manager

Interactive Cultural 
Experience Developer

Cultural ICT Guide 

Online Cultural 
Community 
Manager

Anna Maria Marras



Responsabile dei progetti digitali
Digital strategy manager
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Cosa fa il digital strategy manager?
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Musei iperconnessi:  
nuovi approcci, nuovi pubblici

Giornata Internazionale dei Musei

18 maggio 2018

http://network.icom.museum/international-museum-day
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